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CHRISTIE’S PRESENTS
MARINA ABRAMOVIC’S THE LIFE
POWERED BY MICROSOFT HOLOLENS 2
PRODUCED BY TIN DRUM

THE LIFE TO BE PRESENTED IN LOS ANGELES, NEW
YORK AND LONDON DURING 2020

A MAJOR HIGHLIGHT OF
CHRISTIE’S OCTOBER FRIEZE WEEK 2020 PROGRAMME
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Marina Abramovi¢ and Todd Eckert

London — Christie’s will partner with Microsoft, using the company’s HoloLens 2 headset, to
power Marina Abramovi¢’s seminal performance piece The Life — the world’s first mixed reality
artwork, produced by Tin Drum. The Life will be presented in Los Angeles for a limited
appointment-only run from 10 to 15 February 2020 before being exhibited in New York in early
May, and finally from 3 to 8 October 2020 in London, a presentation that will coincide with
Abramovi¢’s show at London’s Royal Academy of Arts. The Life is the first work of its kind to
be presented at auction and is offered by Tin Drum, in association with Abramovi¢ LLC with



an estimate of £400,000-800,000. This ground-breaking artwork — a fusion of art and
technology — will engage new audiences in a dedicated exhibition space within Christie’s,
harnessing Microsoft's pioneering HoloLens 2 technology, and Tin Drum’s visionary
production, to bring the artist’s vision to life.

Katharine Arnold, Co-Head, Post-War and Contemporary Art, Christie’s Europe:
“Christie’s will bring Marina Abramovi¢’s The Life to new audiences during 2020. To coincide
with the editions of Frieze Art Fair in both Los Angeles and New York, The Life, powered by
Microsoft HoloLens 2, will be displayed in an exhibition space where visitors will experience
this ground-breaking performance by one of the most pioneering artists of our time. This mixed
reality artwork offers a unique and intimate opportunity to interact virtually with Marina
Abramovi¢ and we are delighted to bring this to viewers in these vibrant cities at a time when
the global art world comes together to celebrate contemporary art.”

Lila Tretikov, CVP of Al and Mixed Reality, Microsoft: “At Microsoft we believe that creating
new opportunities for artists to transcend cultural boundaries and amplify their societal impact
is at the forefront of creating a more inclusive and optimistic future. By sharing our innovations
in mixed reality and artificial intelligence, we bring together science and art in an attempt to
understand and explain the world around us. This partnership with Christie’'s, Marina
Abramovi¢, and Tin Drum showcases the beauty in bringing together these two disciplines to
produce a new way to educate and inspire audiences.”

Todd Eckert, CEO, Tin Drum: “We couldn’t be more thrilled to showcase Marina Abramovi¢’s
The Life to Christie’s audiences around the world. As a production company working
exclusively within mixed reality, we wanted to take advantage of something that has never
been possible before, which is the ability to convey the truth of a human being in the room.
We have certainly achieved that with Marina in this piece. Having Christie’s and Microsoft as
partners in this presentation is perfect in many ways, not the least of which is that even more
people will have the opportunity to embrace our new performance medium.”

In the 19-minute performance of The Life, an authentic representation of the artist appears,
moving in a slow, methodical performance through a roped off five-metre circle before
evaporating into electricity and air. Unlike virtual reality, mixed reality allows the other visitors
and gallery space to remain visible at the same time. Abramovi¢’s use of this evolving
technology reflects her longstanding interest in the limitations of the human body and mind:
an enquiry that, since the 1970s, has given rise to one of the world’s greatest performance art
practices.

Christie’s feature and film on Marina Abramovié¢’s The Life can be viewed online.
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About Christie’s

Christie’s, the world's leading art business, had auction sales in the first half of 2019 that totalled £2.2 billion / $2.8 billion. Christie’s
is a name and place that speaks of extraordinary art, unparalleled service and international expertise. Christie’s offers around
350 auctions annually in over 80 categories, including all areas of fine and decorative arts, jewellery, photographs, collectibles,
wine, and more. Prices range from $200 to over $100 million. Christie's also has a long and successful history conducting private
sales for its clients in all categories, with emphasis on Post-War & Contemporary, Impressionist & Modern, Old Masters and
Jewellery.

Alongside regular sales online, Christie’s has a global presence in 46 countries, with 10 salerooms around the world including in
London, New York, Paris, Geneva, Milan, Amsterdam, Dubai, Zirich, Hong Kong, and Shanghai.

*Please note when quoting estimates above that other fees will apply in addition to the hammer price - see Section D of the
Conditions of Sale at the back of the sale catalogue.

*Estimates do not include buyer’s premium. Sales totals are hammer price plus buyer’s premium and are reported net of
applicable fees.
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